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Why do you need social media?




What's the point?

Brand Awareness

Build credibility and trust

Educate your audience

Generage leads & demand

Build loyalty

Peak curiosity
Nurture a community
Drive attendance to events

Generate sales & revenue
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More than a Brand Awareness tool

The most successful B2B content Focuses of the Most Successful B2B
marketers fOCUS on. Content Marketers
» 73% nurturing subscribers, o
audiences, or leads S0
50%
. 40%
« 64% generating sales/revenue 30%
20%
10%
* 60% building a subscribed 0%
. Nurture their Generate sales and Build an audience
aUdIenCG community revelue

Focuses of the Most Successful B2B Content Marketers
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Why use social media?

The average person spends: e 22.7% of internet users use social
media for work-related networking
« 6h 49m per day on the internet and research

* 92.1% of users access the internet
from their phone

* 44% of millennial B2B customers
prefer to not interact with a sales
rep at all

* 2h 29m on social media (+3.5%
from last year)
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Background:
Preparing for Launch




The Platforms & Finding your Audience

Instagram Facebook YouTube LinkedIn Mastodon
- Add afaceto  * Groups  Target current - Establish * Where scientists
the company  Paid ads customers yourself as like to hang out
e Education . Public events . Study tool thought leaders Become a part
* Wide audience Gen X * Finding of the inner
L2 s employees circle
) . . * Most popular
Twitter TikTok Reddit B2B platform
* Discussion * Fast paced * Hyper niche
based videos C :
.  Community
* Academic * Young based
Communlty audience
 Casual

« Wide audience . Education
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Reaching Your
Audience

Keywords versus Hashtags
Exploring Platforms

Check out the competition
Influencers & Thought Leaders
Casting a broad net

Take the time, currate your

algorithm
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Sample Strategies:
Find your Balance




SEE33EEEED

Maximise your
Reach

Daily posts + on all platforms
Diversifying your platform
Unique posts

Strategic investments in

content creation

Aim for virality and audience

growth
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Managing your
audience

- Managable consistency

* Prioritising your platforms

per your target audience

* Repurposing content where

possible

- Taking advantage of

existing content
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TUESDAY. WEDNESDAY THURSDAY FRIDAY

3 B 5 8

8 10 1" 12
Renewabla PLENARY, WOMEN IN HORIZON
Energy, Condlusions,  SPACE, EUROPE,
MARITIME & SPACE 4
FISHERIES, EQUALITY
Insuranoce &

Finance, Raw

Matenals

16 17 18 19

Last Week's Whats gong on  Cimade v Copemicus

Top Headlines with the oxone  weather- what's EMS: Wildfires
layer? the differonce? lnk

23 24 25 26 27
Last Week's City Evacuation Sinking aies  Propmo EVF st Satellite Pic
Top Headlines Plans (Series)  thread Brussals Ekiden Friday

0 3

Last Week's Stakeholders  Ozone on Repost FIRE Share Ekiden
Top Headlines / across the carth's surfoce  Marfme post  post
International value chain Ciy Evacuation Satellile Pic

Day of Climale (seres) Plans (Seres) Friday
e * & add, how
can EQ help

your business?

SATURDAY

7

Example: Twitter

1. Build your calendar
« Mark significant days
 Think about relevant and
current topics
2. Copywriting

* Write one sentence about each
topic
 Produce 8 — 20 tweets
3. Find relevant graphics & links
4. Paste all into twitter & schedule
2-5 per week
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Template gallery

Evenflow General
Annudal nnancraraata

Personal

To-do list

Schedule

LIl DIKE dlldlysis

Annual budget tracke:

Annual budget

Trip Title

Travel planner

NUAA lDUlndinenu upseis

L

Google Finance Investment
Tracker

Wedding planner

Dduy ldine diidiysis

Alphabet Inc Class C

262203

Tumm Nams 2018

Team roster

Annual Calendar

Travel Deslinations for
Summer 2017

Lisbon,
Portugal

Pros and cons
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Outsourcing: where to let go of control

 Social Media management  Social Data Analyst

* Content creation * One-Time Consultant
* UGC content  Broad analysis
 Graphic designers  Set up specialist
* Videographers « Community management

* Copywriters * Influencers & Thought Leaders

* Strategists « Public Relations Partner

* Content Strategist » Subject Matter Experts

* Platform Strategist
§evenf|ow



S ¥

SIMON CLARK

Simon Clark ¢
@SimonClark
466K subscribers

HOME VIDEOS LIVE PLAYLISTS COMMUNITY >

Recently uploaded Popular

Q, Subscribed v

take the

A surprising trick to improve rainfall Should Universities Accept Research Money
forecasts from Big Oil?

1.6K views * 2 hours ago 11K views + 3 days ago

2022: A Year in Climate Change

41K views + 11 days ago

How the Pacific Ocean changed history

67K views * 1 month ago

Influencers

Not just the Kardashians
* Pre-curated niche audience
 Para-social relationships

* When to use them?
* Promote events
* Product launches
* Finding them?

* Reverse engineering
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*Influencer rates are highly

dependant on several factors
including engagement rates, niche,
platform, etc.

500k - 1M

100 - 500k

Mega Macro
€10,000 +

Macro
€5 000 - €25,000

Mid-Tier
€800 - €10,000

Micro
€200 - €2,000

Nano
€50 - €500
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Content Types
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Repurposing Content

NI
DON'T MISS THE FORESTN

Evenflow
@evenflow_eu

Nevenflow

4 #DYK forests are one of our
greatest allies in the fight against
climate change? In the latest #insight
for the @eshape_eu , we're covering 5
opportunities for #EO for sustainable
forest management in the framework
of the EU Forest Strategy for 2030 «
bit.ly/3GelUcr

V4
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@evenflow.eu Evenflow & Copernicus

Repurposing Content P

AR
@evenflow.eu
I
@evenflow.eu Evenflow & Copernicus & w*".ﬂ a Y\;’-‘f‘ o :: s 'r. /
7
@evenflow.eu Evenflow & Copernicus

IT'S WORLD
CHOCOLATE
DAY

HOW PAILM
OIL IS
DRIVING

USE ONLY

adipiscing elit, sed do
rre magna aliqua. Ut enim
n ullamco laboris nisi ut
is aute irure dolor in

H AB'T AT LOSS J{IMALS, ;lbi%':":,sﬁ,e‘:ﬁiiz:t“‘::
aborum.
5 1sectetur
SIC\I)DT(\)NESLBCAQFMTPHAEQIES CAN d R 4 % : | tempor
> Mmagna
PALM olIL IS CAUSING 9

DEFORESTATION

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor

S incididunt ut labore et dolore magna
aliqua.
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Repurposing Content
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mPa ozone partial pressure isosurface coloured by total column ozone.
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13 You Retweeted 6 copernicusecmwf
Copernicus ECMWF B ozonsholeevelopment 2022
@CopernicusECMWF -3 L

The ozone layer is recovering, as @UNEPozone stated
but the 2022 #ozonehole was within the 15 largest in
#CopernicusAtmosphere/#C3S 44 year record and
closed later than usual (similar to 2021 & 2020).

400
390
380

| | TR———
38c8a8e
otal column ozone

BERERSE

)
[ ] moamsrs (oemcs  CECMWF G==— 06 Aug 2022 12 UTC
: H . i (] Q 74 Ces observations indiquent que 'ozone est totalement détruit entre 15 et
More abOUt 3 peCU I lar AntarCtIC ozone hOIeS In a row: B AGviews = Likedbyiat.ha 20 kilometres (d’ou le terme « trou d’ozone »). Mais pourquoi cette disparition
b It. |Y/ 3VWB pgl ] . VIS est-elle pas aussi importante plus haut en altitude, en particulier autour de
copernicusecmwf Unusual Ozc =
from 2020 to 2022 25 km ou 'ozone est le plus abondant ?

The ozone layer is recovering, a

but the 2022 #ozonehole was w @ u ole Behavior Detected from 2020012022 © ~»
#CopernicusAtmosphere/ #C3S . SR Watch Later  Share
later than usual (similar to 2021 - €

Watch our animation with sounc -' \»

BIO to read more about the 3 pe . {
seasons in a row. * ’
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«/‘\& ==
1979 - 2022}\%

L 0:53 | 19.3K views Watch on - (£ YouTube ) Gbpe{”’CUS CECMWF @:

ey cpomon— GSECMWE @ 03 Jul 2022 06 UTC
Comportement inhabituel du trou d’ozone détecté de 2020 4 2022. (Copemicus ECMWF, 2022).
12:01PM - Jan 18, 202 1985, 1a prise de conscience du probleme

145 Retweets 12 Quote Tweets 437 Likes
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Creating

Engaging
Content

“Speaking to” versus “Talking at”
Think about comments

Leave something unsaid

Skip the branded intro

Invite a response (inexplicitly)

Mental Stimulation:
Visual & Auditory

14:37

! = 00
8 SSmudgy Dud..-19/01/2023
Replying to @CopernicusECMWF and
@UNEPozone

Yeah something’s gotta be done about it.
@

(®) ! Qo o122 A

Controversies of Science - 19/01/2023
Replying to @CopernicusECMWF and
@UNEPozone

1979: First satellite measurements of ozone

earthobservatory.nasa.gov/images/
49040/o...

1983: Ozone hole first detected
dabrownstein.com/2013/04/15/map...

1985: Ozone hole declared a threat to the
world

theozonehole.com/askthescientis...

That's six years. Solar cycle is 11 years ...

Watts Up With That?

New paper upper str heric
ozone changes to the solar cycle
Anthony Watts

(®) e’ V) il 80 &

Tweet your reply

1}

Q 8 Q 8

14:38

HACd 1B

scott matthew @scottm... - 18/01/2023
Replying to @CopernicusECMWF and
@UNEPozone

At least the red areas aren't adding to the
hole in the ozone layer than becoming
contribution space to there already is

®) e} Q i 372 &

Rat Madness @twilly18-19/01/2023
Replying to @CopernicusECMWF and
@UNEPozone

sunlight

Ozone is formed when heat and sunlight
cause chemical reactions between oxides
of nitrogen and Volatile Organic
Compounds , which are also known as
Hydrocarbons. This reaction can occur
both near the ground and high in the
atmosphere.

scdhec.gov/environment/yo....

®) e’ Q it 131 &

EbeAfiveone @EbeAfive... - 19/01/2023
Replying to @CopernicusECMWF and
@UNEPozone

Holy crap that simulation visualization is
cooL!

] 0 Q il 81 &

Tweet your reply

o

Q ) Q 8
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TikTok

@ mr_fish_news

pg'one rLole ,d'V’!PP.’?",“M‘ 2931

14 Oct 2021 06 UTC
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OCla edia U nive I‘Slty Consumption of Ozone-Depleting
' In Lata
Substances, 1993
Consumption of all ozone-depleting substances (ODS). ODS
consumption is measured units of ODS tonnes, which is the
amount of ODS consumed, multiplied by their respective ozone
depleting potential value. Data for individual parties to the
European Union (EU) are not shown since party obligations are
collective.

World

ontent
Insights

500 tonnes 5,000 tonnes 15,000 tonnes

No data 1,000 tonnes 10,000 tonnes
Source: United Nmonment Programme
0Q0 S

o theoxygenproj | Follow |

A beautiful reminder that we can change — our ...

n nti D Sc r I I 437 Liked by marion_elia and 228.713 others

1 theoxygenproj - Original audio
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Make your life easier

* Tech tools & Apps e Internal tools
« Canva » Content calendar
* iStock * Documented Strategy
 Splice & CapCut « Workflow Management tool
* Lightroom * Asana
 Unfold
« UNUM

» MeetEdgar
» Google Analytics 4
* ChatGPT*

§ evenflow






What is community
management?

“Community management is the
process of building an authentic
community among a business's
customers, employees and partners
through various types of interaction.
It's how a brand uses opportunities (in
person and online) to interact with
their audience to create a network in
which they can connect, share, and

grow.”
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Engagment with
your community

Audience versus Community
Improving post performance
Humanizing your brand
Obtain feedback

Additional Value

= Brand Loyalty
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- success: KPIs'




Vanity Metrics

Followers

Likes
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Shares

Profile Views

Watch Time

Impressions

Comments

Link Clicks

Key Metrics
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