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Why do you need social media?



What’s the point?

• Brand Awareness

• Build credibility and trust

• Educate your audience

• Generage leads & demand

• Build loyalty

• Peak curiosity 

• Nurture a community

• Drive attendance to events

• Generate sales & revenue



More than a Brand Awareness tool

The most successful B2B content 
marketers focus on:

• 73% nurturing subscribers, 
audiences, or leads 

• 64% generating sales/revenue 

• 60% building a subscribed 
audience 

0%

10%

20%

30%

40%

50%

60%

70%

80%

Nurture their
community

Generate sales and
revelue

Build an audience

Focuses of the Most Successful B2B 
Content Marketers

Focuses of the Most Successful B2B Content Marketers



Why use social media?

The average person spends:

• 6h 49m per day on the internet

• 92.1% of users access the internet 

from their phone

• 2h 29m on social media (+3.5% 

from last year)

• 22.7% of internet users use social 
media for work-related networking 
and research

• 44% of millennial B2B customers 
prefer to not interact with a sales 
rep at all



Background:
Preparing for Launch



The Platforms & Finding your Audience

Instagram
• Add a face to 

the company

• Education

• Wide audience

Facebook
• Groups

• Paid ads

• Public events

• Gen X +

YouTube
• Target current 

customers

• Study tool

LinkedIn
• Establish 

yourself as 
thought leaders

• Finding 
employees

• Most popular 
B2B platform

Mastodon
• Where scientists 

like to hang out

• Become a part 
of the inner 
circle

Twitter
• Discussion 

based

• Academic 
community

• Wide audience

TikTok
• Fast paced 

videos

• Young 
audience

• Education

Reddit
• Hyper niche

• Community 
based

• Casual



Reaching Your 
Audience

Keywords versus Hashtags

Exploring Platforms

Check out the competition 

Influencers & Thought Leaders

Casting a broad net

Take the time, currate your 

algorithm



Sample Strategies:
Find your Balance



Maximise your 
Reach

• Daily posts + on all platforms

• Diversifying your platform

• Unique posts

• Strategic investments in 

content creation

• Aim for virality and audience 

growth



Managing your 
audience

• Managable consistency 

• Prioritising your platforms 

per your target audience

• Repurposing content where 

possible 

• Taking advantage of 

existing content



Example: Twitter

1. Build your calendar

• Mark significant days

• Think about relevant and 
current topics

2. Copywriting

• Write one sentence about each 
topic 
• Produce 8 – 20 tweets

3. Find relevant graphics & links

4. Paste all into twitter & schedule 
2-5 per week





Outsourcing: where to let go of control

• Social Media management

• Content creation

• UGC content 

• Graphic designers

• Videographers 

• Copywriters

• Strategists

• Content Strategist

• Platform Strategist

• Social Data Analyst

• One-Time Consultant

• Broad analysis

• Set up specialist

• Community management

• Influencers & Thought Leaders

• Public Relations Partner

• Subject Matter Experts



Influencers 

Not just the Kardashians 

• Pre-curated niche audience

• Para-social relationships

• When to use them?

• Promote events

• Product launches

• Finding them?

• Reverse engineering



Mega Macro1M +

500k - 1M

100 - 500k

10 - 100k

0-10k

Macro

Mid-Tier

Micro

Nano 
€50 - €500 

€200 - €2,000 

€800 - €10,000 

€5,000 - €25,000 

€10,000 + 

*Influencer rates are highly 

dependant on several factors 

including engagement rates, niche, 

platform, etc.



Content Creation



Content Types

Written

VideoImage



Repurposing Content



Repurposing Content



Repurposing Content





Creating 
Engaging 
Content

“Speaking to” versus “Talking at”

Think about comments

Leave something unsaid

Skip the branded intro

Invite a response (inexplicitly)

Mental Stimulation: 

Visual & Auditory



Content 
Insights

Anti-Doom Scroll

Social Media University



Make your life easier

• Tech tools & Apps

• Canva 

• iStock

• Splice & CapCut

• Lightroom 

• Unfold

• UNUM

• MeetEdgar

• Google Analytics 4

• ChatGPT*

• Internal tools

• Content calendar

• Documented Strategy

• Workflow Management tool
• Asana



Community Management



What is community 
management?
“Community management is the 

process of building an authentic 

community among a business's 

customers, employees and partners 

through various types of interaction. 

It's how a brand uses opportunities (in 

person and online) to interact with 

their audience to create a network in 

which they can connect, share, and 

grow.”



Engagment with 
your community

Audience versus Community

Improving post performance

Humanizing your brand

Obtain feedback

Additional Value

= Brand Loyalty



Measuring your success: KPIs



Vanity Metrics

Followers

Likes



Key Metrics

Shares

Profile Views

Watch Time

Impressions

Comments

Link Clicks



Questions?
& Thank you!


